
PRINT PUBLICATION
Magazine

Newsletter

Other

2010 Magnum Opus Categories
A Gold, Silver, and Bronze award, along with up to three Honorable Mentions, can be awarded in all categories except the  
Grand Awards (see the Grand Awards description). For complete category descriptions, please visit magnumopusawards.com.

Annual Report

WEB-BASED/ELECTRONIC 
PUBLICATION
Magazine/Newsletter/Other

Annual Report

BEST ALL-AROUND 
PUBLICATION BY ORGANIZATION/ 
INDUSTRY TYPE

INTERACTIVE PRODUCT

BEST MARKETING OR 
STRATEGIC USE OF PUBLICATION/ 
PRODUCT

BOTTOM PORTION NEEDS TO BE COMPLETED ONLY ONCE. PLEASE DETACH AND SUBMIT WITH YOUR ENTRIES.

CONTACT INFORMATION

Company ______________________________

____________________________________

Contact name ___________________________

Title _________________________________

Address _______________________________

____________________________________

____________________________________

City _________________________________

State/Province___________________________

ZIP/Postal code __________________________

Country _______________________________

Phone________________________________

E-mail ___________________________________

________________________________________

Please list an additional individual you would like contacted if 
your entry wins an award:

Name ________________________________

E-mail ___________________________________

ENTRY INFORMATION
AUDIENCE:        ❍ Internal             ❍ External

CATEGORY:                                  (see category pages)                      

TITLE OR URL OF PUBLICATION OR PRODUCT:
(give a short name to any video, blog, or podcast that has no title)

NAME OF ARTICLE, SECTION, OR DEPARTMENT:
(if applicable)

COMPANY REPRESENTED BY ENTRY:

AUDIENCE AND ENTRY DETAILS: 
Please describe the audience and the mission statement or goal 
of the entry. You may attach a separate piece of paper if you need 
more room, but please keep your comments under 500 words. 
All information given will be provided to the judges and may be 
used in determining your overall score.

PAYMENT INFORMATION

Total number of entires: 

Entry Fees

Entry Fee  @ $150 ___X______= ________

Late fee (per entry)   @   $10 ___X_____ = _______

TOTAL   _________ = _______

PAYMENT OPTIONS
We accept payment by check, money order, or credit card. 
For multiple entries, you need only complete the credit 
card information on a single entry form.

❍  Credit card
(Charge will appear on your credit card statement as McMurry-CPE)

❍ American Express ❍ Visa ❍ MasterCard

Account number 

Expiration date

Cardholder’s name

❍  Check/money order enclosed
(Make checks payable to: (Make checks payable to: ( ContentWise)ContentWise)ContentWise

Payment must be in U.S. dollars drawn on a U.S. bank. 
Federal Tax ID# 86-0540887. Canada GST-exempt. 

For more information call Jenny Babich at 888.303.2373 or 
e-mail her at jenny.babich@magnumopusawards.com. 
Also visit our website at magnumopusawards.com.

A receipt will be e-mailed to you as soon as your entries have been 
processed.

Send entries to: Magnum Opus Awards
McMurry Campus Center
1010 East Missouri Avenue
Phoenix, AZ 85014

BONUS:  Free one-year  
subscription to ContentWise
Submit your entries today and receive a free subscription 
to ContentWise, the newsletter that teaches you everything 
you need to know about creating, producing and delivering 
your organization’s content. Each issue is an idea-packed, 
interactive PDF that inspires every reader it informs.  

Entry Form

Win a Grand Award and show your 
peers you’re the best in the business

GRAND AWARDS

Print/Electronic Publication

Interactive Product

AwardsGrand

Deadline:  
March 19,

Yes, you did some good work 
in 2009—but you don’t want 
anybody to know.
That’s the only plausible explanation for not entering 
the Magnum Opus Awards, the only awards program 
that recognizes all the “little” things custom media 
makers do.

Call for  
Entries

Please be sure you have thoroughly read the Entry Rules before you fill out this form. 
(See the checklist on the reverse of this form.) A downloadable PDF of the form is available at 
magnumopusawards.com.

2010 The more they more they more did  did  did with less

Economic degree of difficulty might make the sixth annual  

Magnum Opus Awards the most impressive yet
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h
ere’s the easy way to make great custom publications and other media: 

Find the best writers, the best photographers and the best designers, 

pay them what they ask and watch them do their magic.

JUST THE STATS

Attention, please!

How often do people who 

receive an electronic custom 

publication open it and read it?

1  2  3  4  5  6  7  8  9  10  11
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8.09
becontentwise.com

ContentWise
how to Create, produce & Deliver Your Organization’s Content

this newsletter works 

like a Web page. if you roll 

your mouse over orange 

type like this, your cursor 

will change to       and you 

can click to move to a  

new destination. roll your 

mouse over a comment box         

       for more information.

will change to       and you o	 Profile 

The APA,  

the U.K.’s CPC

a	Briefing

s	 August 18, 2009 

Communicating 

Layoffs

d	 September 16, 2009 

Save Your Budget 

with Social Media

f	 November 17, 2009 

Standout Grant 

Proposals

 CReDITS

Every time

Most of the time

Occasionally

Rarely

Never

Of course, for creators of custom publications 

it’s rarely that simple—and this year it wasn’t 

anywhere near. The economy declined so rapidly 

last fall that it made us forget it had been declining 

steadily for a year before that. 

What didn’t decline, miraculously enough,  
didn’t decline, miraculously enough,  
didn’t

was the level of excellence exhibited by the grand 

winners of the 2009 Magnum Opus Awards, 

sponsored by ContentWise and managed in con-

junction with the Missouri School of Journalism. 

From stunning arboricultural training CDs to an 

in-flight magazine so good you could eat, from a 

hair-raising safety video to a brilliantly conceived 

toolkit for salespeople, this year’s Grand Winners 

more than measure up to communication media 

made in more prosperous times.

ContentWise
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