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Grand Winner
Company:
Cleveland Clinic

Publication: 
Quality Revolution

What makes it a winner:
Fully half of this 48-page, perfect-bound 
report is spent on vision. One page of each 
spread has a short description— no more 
than 100 words— of a focus area such as 
research, institutes, innovation, and  
information technology. The opposite page 
has a single powerful image that epitomizes 
the concept. The annual report itself, in the 
second half of the pub, is devoted to the 
practical results of the hospital’s vision.

A publication worthy of the third-highest-
ranked hospital in the US, this report raises 
the bar in the way its design and produc-
tion values support and demonstrate the 
key message about quality. 
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Special Recognition
Company: 
PATH

Publication: 
Health Within Reach 2006 Progress Report

What makes it a winner: 
Like its website, PATH’s annual report  
focuses the power of individual stories, this 
time to communicate the status of efforts in 
overcoming challenges to global health.
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Special Recognition
Company: 
Nexen, Inc.

Publication: 
What’s Next 
(2007 Annual Report)

What makes it a winner: 
Clear organization and color-coded sections 
help shareholders navigate this lengthy  
report with its detailed financials and  
analyses of operations and opportunities.
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Special Recognition
Company: 
The Joint Commission

Publication: 
Improving America’s Hospitals:  
The Joint Commission’s Annual Report  
on Quality and Safety 2007 
(Jointcommissionreport.org)

What makes it a winner: 
A highly detailed, complex report is made 
easier to navigate through the chunking of 
information that Web pages allow.
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